Real Estate Marketing
A Client Success Story by DISPATCH

Real Estate firm reaches 15,000 prospective
buyers each week with personalized, direct
marketing communications.

A large Real Estate Company offers a sophisticated

D ’ R E c l direct mail marketing program for agents to send to

Call to Action Postcards targeted customers and prospects. The direct marketing
program, using quality custom postcards, features new
Realtor’s listings, properties sold, and a program

o introducing new homeowners to their new neighbors.
UV coated four color process digital Twice weekly, the Realtor’s new listings, sales, and
variable postcards closing data are coordinated with their Multiple Listing
Services and uploaded to a database on a secure,
Product Applications: intranet site. The program automatically generates

« Event Notification custom postcards featuring high-end, digitally printed,
four-color photography of every newly listed or sold
home along with custom messaging. Other custom

Product Description:

* Appointment Reminder

* Service Notification information, including the sales agent’s photograph
* Trade Show Promotion and personalized contact information, are printed on
- Special Sale the postcards.

PURL Invitation

Vertical Markets:
* Real Estate

* Auto Repair

* Retail

* Medical
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D’SPATCH About Dispatch

jon Delivery. Faster. Better. .
nformation belven: Faster. Better Sirter Dispatch offers Web to Print and Variable Data Publishing technology to

917 Bacon Street end users through resellers. This technology has proven successful in
Erie, PA 16511 several vertical markets including Real Estate. Dispatch has developed
814.870.9600 in house custom solutions utilizing it's Advanced Conversion Interface

www.newdispatch.com (ACI) Software.




